Medium(s)*
(“*channel of information™)

OCral Print Electronic
(carnad on the wind) (carriad on a physical aurfacs) {carried on a virtual surface)

TEXTUALITY

Each medium has a kind of textuality specific to it; by textuality we mean qualities
& characteristics relating but not limited to the sensory modalities

T ) T

Ephamearal (not tangible or Tangible & maternal Intamgible but material

material) Durabils Visual
Sonic Vigual Can alao be sonic &
Reliea on human meamaory Limear kinstic

and mathods for jogging Proximity of author & audience Can be interactive

it lika repatition, atc. does not matter Proximity of author & aud-
Relies on proximity of Silant & =till ience does not matter

speaker and audisnce Promaotes solitary relationship Promotes sclitary relation-
Images produced are werbal batweaan object & audiencea ship betwesan object &
Produces a listening audience Produced a reading audienca audiancea

Produces interactors

MEDIA OBJECTS

Each medium generates objects native to it but which can be remediated
(re: impacted and changed by) objects from other mediums

I ! |
Music, spoken word, sounds  Books, magazines, newspap-  Video, virtual envirommeants,
ans, websites, imtamet radio,

alactronic music, eic.

" Inecription e omitted since wea hawe not been studying it; electronic, here, implies computer
or digital madium gince we are not studying mass media like TV and radio
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